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ANOzZNAZMA
Tou Mpaktikoly 9/2019 Taktikng Zuvedpiaong tou Nepidepetakol SupBouliou
AvatoAwkn¢ MakeSoviag kat ©@pakng

Ap16. Anddpaong 99 /2019

NEPINHWH: ‘Eykplon amodoxng Twv Opwv KAl TWV UTIOXPEWOEWV TIOU QATOPPEOUV AMO TNV
vloroinon tou €pyou Ue titho: «Smart Marketing Strategies for Tourism in the Cross-Border Area/
‘E€umveg ITpatnylkéc MAPKETWVYK ylo Tov TOUupLopo otn Alacuvoplakn Meploxn» Kal aKpwvUULo:
«SMS-CBA».

Ztnv Kopotnvn onuepa 21 AuyolUotou 2019 nuépa Tetdaptn kat wpa 18.30, otnv aibBouoca
ocuvebplacewv «TEQPMIOZ NAYAIAHZ» tng Nepudepelakng Evotntag Podomng, mopoucio Ttou
MeplpepeLdpyn Xpriotou MéEtiou kal mapouaoia Twv Avtutepidepetapxwv: NétpoPitg Anuntpiou MN.E.
‘EBpou, Mapkomoulou Oeddwpou MN.E. KaBaiag, Zayvadépn Kwvotavtivou M.E. ZavOng, TooaAwkidn
NikoAdou M.E. Podonng kat amoucia tou Avtinepibepeldpyn: Matakakn Avapyupou M.E Apapag
S10tL oUpdpwva pe to OEK B'/471/18-02-2019 tig appodLlotntég tou aokel o Mepidepetdpxng A.M.O.
K. Xpriotog Métiog, mou kAROnkav vopa cbpdwva pe to Gpbpo 167 map.4 tou N.3852/2010,
ouvnABe oe Snudola Taktikr cuvedplaon to MNeplbepelakd TupPouAlo AvatoAikng Makedoviag kat
Opadkng petd amo tnv A.A OIK. 3965/13-08-2019 £yypadn mpookAnon tng MNpoédpou tou mou
emd00nke oe kGOe Mepidepetakd Z0pPBoulo, cupdwva pe to dpbpo 167 map. 2 tou N.3852/2010.

MAPONTEZ :
1. Anpoudn- Tlatlaipn EAévn, Npoedpog tou N.2.

2. Koapapating Ztavpog, Avtimpoedpog tou M.I.
TA MEAH
1. Avtwviadng Kwvotavrtivog 16. lvt{é¢ Mepét MmpoA
2. Mnortaitng Zwtplog 17. AMiOnpomoulog Xpriotog
3. Eudpaipidng NikdAaog 18. Nanaddénoulog Zwtplog
4. Bevetidng Kwvotavtivog 19. TooAdkng ZTtaupog
5. Ipmpdu Axpét 20. Mpavag ApxéAaog
6. lakng Xpriotog 21. ToaAdapidng Avaotdolog
7. Tewpyltoonoulog Xpriotog 22. Kot{d Moupiv Pucpav
8. Apoipiéng MyanA 23. Zyunidéng lewpylog
9. lwondidng AAEEavdpog 24. Touptolpng Inupidwv
10. Xatlnykevé lpdav 25. Aaokapidng MNavteAng
11. MnoUtog lwdvvng 26. MaAtélog Mevédaog
12. Kwartlidng Kwvotavrtivog 27. Mkavidtoou-EAeuBepLddou Ztudiavi
13. Katpavtly Mouoctadd 28. Tpaidpopog Baoilelog
14. Mouctadd Metiv 29. Fepootepyiou Akatepivn
15. MouAtala Tapkdav MouAtala 30. Xat{nB=odwpidng HpakArg
ANONTEZ :
1. Mexuét Ovota Xouoeiv, Mpappatéag tou N.2
TA MEAH
1. E€akouotog Kwvotavtivog 10. Apaunatling ABavaciog
2. Towuyyipng Znupidwv 11. KapaAidng dwtiog
3. Zayxapn ZnvoPBia 12. Aapaviéng Mavlog
4. Teptooudng Xprotog 13. TaAdvng Baoilelog
5. Mooyxodidou-BAdyxou EAeovwpa 14. Opdavidng XapaAapumnog
6. Xouoé Mouotadd lopanA 15. Kito6moulog Xpriotog
7. Boudoupng Euayyelog 16. TpEéAAng Xprotog
8. Alati{a-NanadonouAou KuplakoUAa 17. Moupiv Ovtép
9. Xeipakn Mlewpyia 18. NaBavanAidng Avaotaotlog
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Amnouciale amd tn ouvedpiaon n EkteAeotikn lpappatéag tng Mepldpépelag AVOTOALKNG
Makedoviag kat @pakng ka Zwr Koouidou.

XpEN UMNPECLOKAG YPOAUMATEWG AoKNOE N UTAAANAOG TG Mepudépelag AvatoAikng Makedoviag
KoL @pakng ka. EAévn Katolkoubn.

Adou Slamotwbnke amaptio SL0TL 0e ouvoho 51 peAwv Atav Tapovta ta 32 péAN, APXLOE N
oulntnon Twv Bepdtwyv TNG Hueprolag Aldtagnc.

Aoyw anouociag tou Mpappatéa tou Mepipepetakol TupPouliov k. Mexuét Ouota Xouoeiv amo t
ocuvebplaon, kabrkovta ypaupatéa aoknoe o Mepidpepelakdg TVPPBouAOG K. Mewpylog ZLumidng,
oclpdwva pe to ApBpo 7 map. 2 tou Mpotunou KavoviopoU Aettoupyiag tou Mepidepelakou
JupBouliou.

Elonyoupevog to tpito Bépa tng Hueprolag Awdtaéng o Mpoiotdpevog tng Mevikng AleuBuvong
Avartuélakol MNpoypappoatiopol  MeptBdrloviog kat  Yrmodopwv ¢ NMAMO k. Kwvotavtivog
KaAoUdng, €Beoce unmoPn twv peAwv Ttou Mepipepelakol ZupPoulriou AvatoAlkng Makedoviag kat
Opdkng, to ME ap. Tmpwt. 139441/1833/09-08-2019 é£yypado tng AlevBuvong Avarmtuélakol
MpoypOaUUATIONOU TO onolo avadEpel Ta eENC:

Exovtag umoyn:

a) Tnv gykekpLuévn mpoTacn Tou £pyou e Titho: «Smart Marketing Strategies for Tourism in the
Cross-Border Area / ‘E§umveg Ztpatnywkég MApKeTvyK yla tov TOUploHO otnv ALacuvopLok
Neploxn» Kol akpwvluLo: «SMS-CBA» amo tnv Mepidépela AvatoAkic Makedoviag kol Opakng
oUpdwva pe tnv 2" mpdokAnon tou Mpoypdppatog Eupwrnaikic ESadiknc Tuvepyaoiag EAGSa —
BouAyapia 2014-2020.

B) Tnv ZOpPaon Emdoétnong (Subsidy Contract) mou otdABnke amo tn Alayelplotikny Apxn Tou
Interreg.

v) To yeyovog ot n uhomoinon kat Stoxeiplon MPOypapUaTwy yla Aoyaplacuo tng Mepidépelag
AMO eumintel otig appoSLOTNTEG Kal 0TouG okomoug Tou Mepudepelakol Tapeiov Avamtuéng AMO
oUpdwva pe tov N. 3852/2010, apBpo 190.

8) Tnv ur’ apBu. 38 Amodaocn g 8" ouvedpioong tng Ekteheotikr)g Emtpomi¢ Tou
nipaypatonoldnke otig 9-8-2019.

EIZHTOYMAZTE

A) Tnv amodoxn Twv 0pwV Kal TWV UTIOXPEWCEWV TIOU OIOPPEOUV Ao TNV UAOTIOLNON Tou £pyou

kot tnv efouclobotnon otov MNepubepetdpyn A.M.O. yiwa tnv umoypadn tou updwvntikol
Yuvepyaoiag (Partnership Agreement) kat tng ZUuPaong Eudotnong (Subsidy Contract).
B) Tov oplopo tou Mepldpepetakou Tapeiov Avamntuéng MNepidpépelag AMO wg dopéa vAomoinong tou
gyKeKPLUEVOU €pyou «Smart Marketing Strategies for Tourism in the Cross-Border Area / ‘E€umveg
ITPATNYLKEG MAPKETLVYK yLa Tov Touplopo otnv  Alacuvoplakn Meploxn» kabwg Kot Tn cuotacn
Ouadag Epyaociag pe oteAéxn tng MNepidépetag AMO kal tou Mepudepelakol Tapeiou Avamtuéng
AMO.

2tolyeio tou £pyou

Tithog — EN: Smart Marketing Strategies for Tourism in the Cross-Border Area
Tithog — EL: E§umveg ZTpatnylkég MAPKETIVYK yia Tov Touplopd otnv  Altacuvopilakr Meploxn
AKpwVULO TOU €pyou: «SMS-CBA»
Atovag Npotepatdtntag: 2 — A Sustainable and Climate adaptable Cross-Border area (EL — Mia
BLwotpn Kol KALLOTLIKA Tipocappootun Stacuvoplakrn  Meploxn)

Emevéutikn mpotepatdtnta: 6¢ — Conserving, protecting, promoting and developing natural and
cultural heritage (EL — Awtipnon, mpootacia, mpowdnon Kot avamtuén tng ¢GUCLKAC Kal
TIOALTLOTIKNG

KANPOVOULAG)

O ouvoALkog tpolTtoAoyLlopog tng MAMO adopd os: 224.297,30 €
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O oUVOALKOG PO U TIOAOYLOMOG YLO TO CUVOAO TwV eTalpwy adopd os: 994.996,70 €

Etouplkd oxriuo Tou £pyou:

- Nepudépeta AvatoAkn ¢ Makedoviag kot Opakng (emikedpaAng eTaipog Tou €pyou)

- ZUvbeopog ZevoSoxwv Opakng

- Ivotitouto Enegepyaciog tou Adyou, Mapaptnua Zaveng / « AGHNA» Epeuvntikd Kévipo
MeplpepeLakn Aloiknon Tou XaokoBo

MeplpepeLakn Aloiknon tou KaptlaAt

MeplpepeLakn Aloiknon Tou TuoAuav

MNeplpepeLakdg TouploTikog Opyaviopog «Podomn»

Znuavtkotepeg Spaoelc Kat MpooSoKWEVA AMOTEAEOUOTOL

o [eVIKOG OTOXOC TOU €pyou €lval O OCUOTNUOTLKOG OXESLAOMOC KOl N opyavwon Tng £€umvng
npowBNoNG TNG SLACUVOPLAKAG TTEPLOXAG WG TTPOOPLOMOU PUOLKNG KANPOVOULAG.

o Evtomopog kat Snploupyla evog mpoiloviog mpooplopol, SnAadr onuela evladépovtog opdono
KoL SpopoAdyLa pe Suvatotnta dtebvolg emwvupiag.

o ALOPYAVWON CTOXEUEVWY EPYOOTNPLWY KOL CUVAVTICEWV LE TNV ETUXELPNUATIKA KOLVOTNTA.

o AnuLoupylo NAEKTPOVIKWY EpYaAEiwY yLO OyOpA UTINPECLWY E SOKLL TOUC oo vEouc eBeAOVTEC.

® JUYXPOVN EKOTPATELO LAPKETLVYK, GEOTLRAA, cUVESPLA YLA TNV TPOWBONGoN TWV gpyaAeiwv.

To Nepidepelako TupPolAlo AvatoAikng Makedoviag kal Opakng Hetd amd StaAoyikny oculntnon
Ka éxovrac untddn tig dtatdéelg tou dpbpou 163 kat 186 tou N.3852/2010.

ANOMAZIZEI KATA NAEIOWHODIA
ME WHOOYZ 31 YNEP 1 KATA

1. Eykpivel Tnv amodoy Twv 0pwV Kal TwV UTIOXPEWOCEWVY TIOU QMOPPEOUV ATIO TNV UAOTIOLNON Tou
€pyou pe titho: «Smart Marketing Strategies for Tourism in the Cross-Border Area/ E€umveg
ITpatnyLKEC MAPKETLVYK yla Tov Touplopd otn Alacuvoplakn Meploxn» Kat akpwvOpLo: «SMS-CBA».

2. E€ouolobotel tov NMepidepeldpyn AvatoAikng Makedoviag kat Opakng K. Xprioto METLo yla tnv
urnoypadn Tou Zupdwvntikou Zuvepyaociag (Partnership Agreement) kat tng Z0pBaong Emdotnong
(Subsidy Contract).

3. Opiler 10 Mepudepelako Tapeio Avamrtuéng Nepupépelag A.M.-0. wg dpopéa uvlomoinong tou
gyKeKpLUEVOU €pyou «Smart Marketing Strategies for Tourism in the Cross-Border Area / ‘E€umveg
ITpATNYLKEC MAPKETIVYK yla Tov Touplopo otnv  Alacuvoplakr Meploxn» Kal eyKpilvel Tn cuotaon
Opadag Epyaociag pe otehéxn tng Meplpépetag A.M.-0. kat Ttou MNepipepelakol Tapeiov Avamtuéng
A.M.-0.

Kata 6nAwoe n Mepipepeltakny ZUpPourog ka. Mepootepyiou Awkatepivn, ylati ol SpAcelg
adopouv povo tnv datrpnon, mpootacia, mpowbnon Kal avamntuén tng GUCLKAG KoL TIOALTLOTLKNA G
KANPOVOULAG Kal Sev yivetal Aoyog yla Tov Afova MMpotepaldtntag: 2 mou adopd pia Plwoiun Kot
KALLOTIKA TipooapuooLn dtacuvoplakn Meploxn.

H mapoloa anodaon ehaPe a/a 99/2019

H NMPOEAPOZ TOY O TFPAMMATEAZ TOY
NEPIDEPEIAKOY ZYMBOYAIOY NEPIOEPEIAKOY YMBOYAIOY
AN.MAKEAONIAZ KAl OPAKHZ AN. MAKEAONIAZ KAI OPAKH2

Anpovdn- Tatlaipn EAévn Mexuét OUota Xouoeiv (amwv)



